
Parliament members call on government 
for urgent action against social media data 
manipulation, particularly during elections

British MPs have called for a new law to 
regulate social media companies after 

a government inquiry concluded that fake 
news is threatening democracy.

The Disinformation and ‘fake news’ report, 
published by the House of Commons on 29 
July, urges the UK government to take action 
against the spread of data manipulation and 
disinformation. 

The report states: ‘The focus of our inquiry 
moved from understanding the phenomenon 
of ‘fake news’, distributed largely through 
social media, to issues concerning the 
very future of democracy’. The report also 

highlights concerns of ‘state-sponsored 
attempts to influence elections in the US and 
the UK through social media’.

The Digital, Culture, Media and Sport 
(DCMS) Committee has been investigating 
disinformation and fake news, issuing the 
interim report which will be followed by a 
substantive report in the autumn of 2018.

 The committee argues that the UK’s 
existing legal framework is ‘no longer fit for 
purpose’. Among its recommendations, the 
reports states that content relating to political 
campaigns should include information on the 
company and who paid for it. MPs also call 

Rise of fake news threatens 
UK democracy, MPs warn

Egypt passes law 
regulating social 
media content

Egypt’s parliament has passed a law that 
gives the state broad powers to prosecute 

media outlets for ‘posting fake news’. 
The controversial media law passed on 

16 July treats social media accounts with 
more than 5,000 followers as media outlets, 
making Twitter and Facebook users subject to 
scrutiny and prosecution. 

The government will be able to regulate 
and block social media accounts that publish 
fake news or incitement to break the law.

The move has been described by critics as 
one that will boost the President Sisi regime’s 
ability to curb free speech and consolidate its 
power over the media.

The president’s supporters say that 
monitoring free speech does not amount 
to censorship. The law is said to have been 
approved after consultations with judicial 
experts and journalists.

The Supreme Council for the 
Administration of the Media is charged with 
supervising the law and taking action against 
breaches. The Council is managed by an 
officia who is appointed by the president.

Sherif Mansour, Middle East and North 
Africa programme coordinator for the 
Committee to Protect Journalists, commented 
on the vague wording of the law, which he 
believes allows the authorities to control the 
media through weak interprets of breaches. 

“That power of interpretation has been a 
constant powerful legal and executive tool 
that was used to justify excessive aggressive 
and exceptional measures to go after 
journalists”, he told Reuters.  
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for the establishment of a public register 
for political advertising. 

Germany’s legislation on fake news, 
enforced in January 2018, is referenced in 
the report, which states: ‘as a result of this 
law, one in six of Facebook’s moderators now 
works in Germany, which is practical evidence 
that legislation can work’.

MPs believe that the social media market 
has significant effect on public perception 

and action yet lacks regulation. The report 
states: ‘Within social media, there is little or 
no regulation.’ They add: ‘People’s behaviour 
is being modified and changed as a result of 
social media companies. There is currently no 
sign of this stopping.’

The committee’s report was officially 
published on Sunday 29 July but copy was 
leaked by Dominic Cummings, director of 
Brexit campaign group Vote Leave. 

Mr Cummings published the report on his 
blog on Friday 27 July. He was summoned 
take to respond to allegations made against 
the Vote Leave campaign but refused. Mr 
Cummings called the report “fake news”. 

in the report, MPs highlight the importance 
of consumer digital literacy. The reports 
states:  “When the service is free, you are the 
product” and, as the product, individual users 
are continually being manipulated.’   

Fairfax Media merges with 
Nine Entertainment in a deal 
that ends a 177-year legacy
Fairfax Media and Nine Entertainment 

have announced a AUD4 billion merger 
that will create a media giant across televi-
sion, online video streaming, print and digital.

The deal was announced on 26 July 
and gives Nine Entertainment a dominant 
shareholding of 51.1 per cent. The deal will 
mean the loss of the Fairfax brand, ending 
the 177-year-old legacy media name. The 
new entity will operate under the name Nine.

Fairfax CEO Greg Hywood commented: 
“There will be plenty of Fairfax Media DNA in 
the merged company and the board.” 

Three Fairfax directors will be on the new 
entity’s board of six members. Fairfax directors 

unanimously recommended the deal, which 
is the first major media consolidation since 
media ownership laws changed last year.

Fairfax’s chairman Nick Falloon 
commented in a statement: “The structure 
of the proposed transaction provides an 
exciting opportunity for our shareholders to 
maintain their exposure to Fairfax’s growing 
businesses whilst also participating in the 
combination benefits with Nine.” 

Fairfax Media is Australia’s oldest 
newspaper company. The new media entity 
will combine Fairfax’s newspapers and its 
Macquarie Media radio interests with Nine’s 
media entities.   
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Print ad revenue 
increases in UK 
for first time years

Print advertising revenue for UK national 
newspapers has increased for the first 

time in eight years, according to a study.
 Research conducted by the Advertising 

Association and Warc shows arise in revenue 
of 1 per cent, totaling GBP153 million in the 
first quarter of 2018. 

The increase is the first since 2010 and 
is attributed to a combination of factors, 
including counteraction from advertisers 
against Google and Facebook. 

Research shows that the combined 
advertising revenue of popular titles 
increased to 2.8 per cent, totalling GBP77.8 
million. Titles include the Sun, Daily Mirror, 
Daily Mail, Daily Express and Metro. 

Over the past eight year more than half of 
national newspapers have seen double-digit 
declines of up to 22 per cent in advertising 
spend, making the 2018 increase a significant 
development for print media advertising. 

Speaking about the findings, James 
McDonald, data editor at WAR, said: “Online 
ad formats – particularly search and social 
media – continue to over perform, but 
traditional media are also proving their worth 
to advertisers.”  

He added: “The UK’s advertising market 
has now grown ahead of expectations in each 
of the last four quarters, and our projection 
for 2018 growth has been upgraded by a 
two percentage points since the start of the 
year on the back of sterling results across the 
media landscape.”   
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Protecting Intellectual Property 

Michael Infante, CEO, One Media 
IP Group, notes the significance of 
changing the way consumers access 
content as a mode of IP protection

Intellectual Property (IP) is “intangible property that is the result of 
creativity, such as patents, copyrights” or so the dictionary states, but it is so 
much more. 

There is an entire ecosystem surrounding those two capitalised letters, I 
and P and it all starts with an ‘idea’ – that’s it. Somebody creates something 
and from thereon“all hell breaks loose”.

Shutterstock/ 747711439

Why does the creation of an idea require the attention of ’learned friends 
and the lengthy contracts and consultations that usually follow? 

I can cite case after case on everything from copyright infringement, 
plagiarism, passing-off, cloning, fraud, moral rights, patent disputes and 
design protection to straightforward theft. 

Every creative idea or invention, from music, books and films to 
engineering and vacuum cleaners, needs contractual paperwork and 
registration to ensure that the creation remains the owner’s, or at least puts 
them in the driving seat in a dispute. 

One Media IP’s worldi s predominately about music. We have 250,000 
tracks of copyrighted music traded on over 600 digital websites globally, 
from iTunes, Spotify, Amazon andGoogle Play to YouTube.

Our battle is fought daily against deliberate copyright thieves, and 
inadvertent or reckless mistaken infringement, with every act denying the 
rightful owner a royalty payment of some description.

So where is the soft underbelly of digital music theft really occurring?

There are the obvious illegal downloading sites that challenge the 
International Federation of the Phonographic Industry (IFPI) and other 
American enforcement agencies globally, which are supported and 
encouraged by their users. 

As the man from the FBI and the IFPI tightens his grip on the pirate 
stores, they slip through their fingers like grains of sand fragmenting and 
multiplying. How do we combat this? 

We change the way that consumers get their content. We offer music for 
free in the form of Spotify and YouTube, and then slowly reel them in with 
small monthly subscriptions based on the Amazon and Netflix model. 

So where does our infringer go? Not ‘dodgystolenmusic.com’.  Thanks to 
the progression of the digital music revolution, he can hide in  ‘plain sight’. 

He sets up a record label, ‘rips’ as much music as he can and signs to a 
respected music ‘aggregator’, which becomes his innocent victim by 
distributing his music to all the world’s digital stores.

Removing these ‘rogue labels’ has become a game of ‘whack-a-mole’ for 
the music industry. As the tracks get removed from one of the 240 digital 
territories globally, they pop up rebranded somewhere else.

Enter the Technical Copyright Analysis Tool (TCAT), a copyright protected 
search tool created by One Media and now deployed by a major record 
label and the world’s largest music aggregator. 

TCAT is a platform for the music industry, identifying and optimising 
content, and protecting ownership rights across legitimate digital 
platforms.The important term here is ‘legitimate platforms’. 

Who expects to be ‘duped’ when shopping on their favourite downloador 
streaming store? 

Tools like TCAT are working for lawyers who act on behalf of music owners, 
from artists to publishers, on the continuing battle against music copyright 
theft.  IP theft is a crime and in most countries in the world it can result in 
prison sentences.
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Protecting Intellectual Property 

Like the fight against drugs, we need to persuade ‘Joe Public’ that it is 
unacceptable to steal music. 

It is anti-social and will result in great content never being written: many 
aspiring ‘creatives’ will never enter an industry that stands little chance of 
protecting their compositions. 

If we want to live in a world where inspired music is scarce then let the 
villains continue. Who says this is a victimless crime? Not my ears!

Article by
Michael Infante, 
CEO & Founder,
One Media IP Group Plc 
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